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Google Analytics is the most widely 
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internet and considered the  
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ISSUES PER YEAR

PAGE VIEWS/MONTH 

UNIQUE VISTORS/
MONTH  

51,679

23,641

WEBSITE

THE BRAND

Diesel Progress (DP) covers the products, 
technology and industry news for all the engine-
powered (diesel, natural gas, and gasoline) 
equipment markets. 

Articles are about new products used in on-highway, off-highway, 
stationary and marine markets including engines, hydraulics, 
transmissions, axles, filtration, silencing, cooling, controls, 
electronics, emissions control devices and more. 

Our content also includes in-depth coverage of emissions 
regulations, technologies and applications. Readership is tightly 
focused on the specifying and design of components in industrial 
engine-powered equipment at all levels. 
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AVERAGE (JUNE 2021) 
PUBLISHER’S OWN DATA

WEEKLY  
DISTRIBUTION

25,744

NEWSLETTER

THE VOICE OF THE ON-HIGHWAY, OFF-HIGHWAY, 
STATIONARY AND MARINE ENGINE-POWERED AND 
COMPONENT EQUIPMENT MARKETS SINCE 1935

AVERAGE (MAY-JULY 2021)

41% 
OPEN RATE 

6 MONTH AVERAGE

27.4% 
CLICK RATE 

6 MONTH AVERAGE 
 

58 MINUTES 
AVERAGE READ TIME 

SIGNET ADSTUDY AUG 2020 
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Skylift, 
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NEW POWER PROGRESS
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www.newpowerprogress.com
February 2021 | A KHL Publication
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Produced by KHL Group in cooperation with the 
Electrical Generating Systems Association (EGSA) 
as a service to the On-Site Power Industry.

NOW AVAILABLE ONLINE:
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10,958

21,200

DIGITAL CIRCULATION
41,300

NPP POWER 
SOURCING GUIDE

EGSA  
BUYING GUIDE

SOCIAL MEDIA EVENTS

MULTICHANNEL ADVERTISING STRATEGIES CAN DELIVER A GREATER 
UPLIFT TO YOUR BRAND THAN A FOCUS ON A SINGLE CHANNEL. 
PRINT AND DIGITAL ADVERTISING BUOY ONE ANOTHER

THE BRAND continued
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SUMMIT2021

SUMMIT2021 SUMMIT2021

ANNUAL  
BUYING  
GUIDE TO  
ON-SITE POWER  
GENERATION SYSTEMS  
AND SERVICES

Produced by KHL Group in cooperation with the 
Electrical Generating Systems Association (EGSA) 
as a service to the On-Site Power Industry.

NOW AVAILABLE ONLINE:

7,200
CIRCULATION

4,000
PRINT CIRCULATION

REQUESTED COPIES
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POWER GENERATION ENGINE SYSTEMS MOBILE HYDRAULICS 
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NEW POWER PROGRESS

D E L I V E R I N G  T O M O R R O W ’ S  T E C H N O LO G I E S  T O  T O D AY ’ S  O E M S

www.newpowerprogress.com
February 2021 | A KHL Publication   @dieselprogress 

  diesel_progress 

  @dieselprogress

  Diesel Progress

UNIQUE VISTORS/MONTH  
5,093

www.dieselprogresssummit.com
www.nppsummit.com
http://www.dieselandgasturbineguide.net/
www.newpowerprogress.com
https://www.facebook.com/dieselprogress
https://www.instagram.com/diesel_progress/
https://twitter.com/dieselprogress?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.linkedin.com/groups/2037719/
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Industry analysts agree – the world is coming back from COVID-19.  
And expectations for the engine and equipment markets are positive for 2022.

l    Construction equipment sales in North America are forecast to rise 9.5%

l    Heavy- and medium-duty truck sales are expected to increase by as much as 17%

l    Production of diesel (7.5%), gaseous-fueled (11.5%) and gasoline (8.2%) generator sets  
anticipated increase.

l    Engine production across key segments (construction, agricultural, industrial) is projected  
to increase by 4% or more.

l    Mobile hydraulic  
shipments are calculated  
to increase 10%.

As the positive momentum 
builds, it’s more important 
than ever for companies to 
communicate their products 
and capabilities to an 
increasingly busy industry. 
And Diesel Progress offers you 
myriad marketing options that 
will keep your company from 
being lost in the shuffle.

TAKE ADVANTAGE OF MARKETS ON THE RISE

THE MARKET
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HIGH QUALITY CIRCULATION IS ESSENTIAL TO 
THE EFFECTIVENESS OF YOUR ADVERTISING

Developed and refined over the course of 87 years, the circulation of Diesel 
Progress reaches all of the key component specifying levels for equipment and 
vehicles throughout US, Canada and Mexico.

CIRCULATION

For more information, or to advertise, please contact Alister Williams: alister.williams@khl.com | +1 843 637 4127 
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    If your company operates 
worldwide, request a 
media pack from our sister 
publication, Diesel Progress 
International, to see further  
advertising opportunities

Diesel Progress’ circulation is 
audited by BPA Worldwide, the 
leading auditor of business-to-

business magazines. 

OFF-HIGHWAY ON-HIGHWAY

POWER 
GENERATION/
STATIONARY OIL & GAS MARINE

SPECIALTY/
MILITARY 

Construction

Mining

Forestry

Agricultural

Lawn & Garden

Commercial Turf

Lifting/Material 
Handling

Ground Support

Rail 
Transportation

Rail Maintenance

Commercial 
Trucks

Buses

Specialized Work 
Vehicles

Generator Sets

Welders

Pump Systems 

Irrigation 
Systems

Refrigeration 
Sets

Compressors

Mobile Drill Rigs

Fracturing Rigs

Pumps

Compressors

Well Servicing 
Equipment

Commercial 

Pleasure

Military Mobile

Military 
Stationary

Special Purpose 
Vehicle

Military 
Contractors

Diesel Progress is read by design and procurement teams covering:

Diesel Progress’ multi-level 
approach is especially 
important today, as there is no 
longer one common specifying 
and purchasing path for 
components. 

The design and specification 
activities for engine-powered 
vehicles, equipment and 
components is influenced at 
many levels, often well beyond 
the OEM engineer. 

Diesel Progress reaches 
key subscribers in all these 
relevant areas.
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BY BUSINESS TYPE**
 14,712 Original Equipment Manufacturers 

 4,653   System Integrators, Distribution, Services 

 1 ,820  End Users/Fleet Operators  
  (Operating Companies On and Off-Highway)

 2,173   Consulting Engineers, Electrical & 
Mechanical Contractors/Naval Architects

 1,815 Others  
   (Government/Military Regulatory Procurement 

or Operating Groups; Research Organizations; 
Technical Libraries and others allied to the field)

CIRCULATION BREAKDOWN

For more information, or to advertise, please contact Alister Williams: alister.williams@khl.com | +1 843 637 4127 

PRINT IS KNOWN TO DRIVE MORE ENGAGEMENT THAN DIGITAL, PRIMARILY DUE 
TO ITS ABILITY TO FORGE AN EMOTIONAL CONNECTION WITH THE READER

BY REGION**
 21,034 USA 

 2,455 Canada 

 205 Mexico 

 1479 Digital Rest of World 

MAGAZINE

Diesel Progress’ circulation is 
audited by BPA Worldwide, the 
leading auditor of business-to-

business magazines. **BPA QUALIFIED CIRCULATION APRIL 2021
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REACHING ENGINE 
AND COMPONENT 

BUYERS 58.4%

18.5%

7.2%

8.6%
7.3%

https://digimag.dieselprogress.com/magazine/reader/215765
https://www.khl-group.com/files/media-packs/2021/files/BPA-DP-Jan-Jun-2020.pdf
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2022 EDITORIAL PROGRAM: JANUARY–JUNE 

SMALLER HORSEPOWER 
ENGINES & EQUIPMENT

Remote controls for 
compact machines

Mobile hydraulics

SHOW DISTRIBUTION:
   World of Concrete, 
Nevada, January 18 to 
20, 2022

CONSTRUCTION 
EQUIPMENT TECHNOLOGY

COMPACT 
MACHINE 

ELECTRIFICATION

Mechanical Powertrain 
Component Report

Cooling system technology

 

AGRICULTURAL AND 
FORESTRY EQUIPMENT

Satellites, sensors: The 
future of (precision) 
farming

Trends in filtration – Air, 
oil, fuel and hydraulic

Mobile hydraulics

TRUCK & BUS 
TECHNOLOGY

SUPPLEMENT:

ON-HIGHWAY FOCUS

Hydrogen engine update

Progress Report – Hybrids

SHOW DISTRIBUTION:
   Agritechnica, 
Germany, February 27 
to March 5, 2022

POWER GENERATION 
SYSTEMS

GROWTH IN 
MICROGRIDS

Power for oil & gas 

Marine propulsion news

Gen-set controls

SPECIAL ISSUE: 
43ND ANNUAL ENGINE 

YEARBOOK

Engine components update

SPECIAL 
INSERTS:

    Engine  
Specs- 
At-A-Glance

    Emissions 
Regulations- 
At-A-Glance

SHOW DISTRIBUTION: 
   Distributed at all the 
major trade shows for 
one calendar year.

SPONSORSHIP 
OPPORTUNITIES 

AVAILABLE
 

EGSA BUYING GUIDE POWER SOURCING GUIDE
The Electrical Generating Systems Association Buying 

Guide is the ultimate resource for the power 
generation industry. Advertisers in the 

2022 EGSA Buying Guide receive year-
round visibility as an industry leader 
to the power generation community. 

The Power Sourcing Guide is 
the industry’s most powerful 
buyer’s guide, directory, 
reference and search engine 

resource for professionals 
throughout the engine systems 

industries involved in the engineering 
and purchasing functions.

ADVERTISING DEADLINE:
December 17, 2021

ADVERTISING DEADLINE:
January 18, 2022

ADVERTISING DEADLINE:
February 22, 2022

ADVERTISING DEADLINE:
March 22, 2022

ADVERTISING DEADLINE:
April 14, 2022

DIESEL PROGRESS SUMMIT

  12-X rate. 
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ANNUAL  
BUYING  
GUIDE TO  
ON-SITE POWER  
GENERATION SYSTEMS  
AND SERVICES

Produced by KHL Group in cooperation with the 
Electrical Generating Systems Association (EGSA) 
as a service to the On-Site Power Industry.

NOW AVAILABLE ONLINE:

ENGINESEMISSIONS GAS TURBINES

CONTROLS & INSTRUMENTATIONFUEL INJECTIONPOWER TRANSMISSION

POWER GENERATION ENGINE SYSTEMS MOBILE HYDRAULICS 

ANNUAL  
BUYING  
GUIDE TO  
ON-SITE POWER  
GENERATION SYSTEMS  
AND SERVICES

Produced by KHL Group in cooperation with the 
Electrical Generating Systems Association (EGSA) 
as a service to the On-Site Power Industry.

NOW AVAILABLE ONLINE:

ENGINESEMISSIONS GAS TURBINES

CONTROLS & INSTRUMENTATIONFUEL INJECTIONPOWER TRANSMISSION

POWER GENERATION ENGINE SYSTEMS MOBILE HYDRAULICS 

BOOK NOW  
TO ADVERTISE  

IN THE 
2022-2023 
 EDITIONBOOK NOW  

TO ADVERTISE  
IN THE 
2022 

 EDITION

https://www.dieselprogress.com/premium-content/diesel-progress-20212022-engine-specsataglance/8012878.article
https://www.dieselprogress.com/premium-content/dp-20202021-global-diesel-emissions/8012772.article
https://dieselprogresssummit.com/
https://www.dieselprogress.com/premium-content/diesel-progress-20212022-engine-specsataglance/8012878.article
http://www.dieselandgasturbineguide.net/
https://www.dieselprogress.com/premium-content/dp-20202021-global-diesel-emissions/8012772.article
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2022 EDITORIAL PROGRAM: JULY–DECEMBER

SUPPLEMENT:
THIRD ANNUAL NEW 
POWER PROGRESS 

YEARBOOK
 

by New Power 
Progress 
featuring battery 
technology, electric 
drivetrain, motor 
development

Trends in off-road 
electrification: Mining, ag, 
construction

On-highway  
vehicle  
technology

SPECIAL ISSUE: 
33ND ANNUAL 

MOBILE HYDRAULICS 
SUPPLEMENT

Construction And Utility 
Equipment 

Robots on the jobsite 
(electronics)

Forecast 2023

SHOW DISTRIBUTION:
   Bauma, Germany, new 
dates: October 24 to 
October 30, 2022

   Diesel Progress 
Summit, TBA

SPECIAL 
INSERT:

    Mobile  
Hydraulic  
Pumps & Motors 
Specs-At-A-Glance

POWER GENERATION 
TECHNOLOGY

Microgrid update

Marine power generation

Marine propulsion 
technology 

SHOW DISTRIBUTION:
    International 
Workboat Show,  
New Orleans, TBA

    PowerGen 2023,  
Las Vegas, TBA

POWER GENERATION 
TECHNOLOGY

Noise reduction 
technologies – enclosures, 
silencers, vibration mounts

Gen-set control update

Fuel cells in power 
generation

The Diesel Progress 
Horsepower Chart

FREE MARKET 
RESEARCH:

   FREE independent 
advertising research 
for full pages or larger

COMMERCIAL 
LANDSCAPING AND TURF 

EQUIPMENT

Hybrids and electric 
mowers

Propane and other 
alternative fuels in turf 
care

Mobile hydraulics

SHOW DISTRIBUTION:
   GIE+Expo, Kentucky, 

October, TBA

   Diesel Progress 
Summit, TBA

2022 NEWSMAKER  
OF THE YEAR 

2022 NOTABLE NEW 
PRODUCTS OF THE YEAR

Innovative Uses of 
Horsepower

SUPPLEMENT:

DRIVETRAIN TECHNOLOGY

SPONSORSHIP 
OPPORTUNITIES 

AVAILABLE

FREE MARKET RESEARCHEDITORIAL DEADLINES
Editorial should be submitted to the editor no 
later than the 5th of the preceding month
For further details, or to submit material suitable for publication, 
please contact either:
Mike Brezonick: mike.brezonick@khl.com | +1 262 754 4112 
Chad Elmore: chad.elmore@khl.com | +1 262 754 4114

How do you measure recall and readership of your advertisements?
Advertise in the August issues of Diesel Progress with a full page or greater and we will  
provide you with an independent, detailed advertising report that not only measures recall and  
readership but also the awareness, familiarity and perception of your brand.

This independent brand feedback from our loyal readership can help  
you shape the strategic direction of your brand.

8

ADVERTISING DEADLINE:
June 21, 2022

ADVERTISING DEADLINE:
July 20, 2022

ADVERTISING DEADLINE:
August 19, 2022

ADVERTISING DEADLINE:
September 16, 2022

ADVERTISING DEADLINE:
October 21, 2022

ADVERTISING DEADLINE:
November 18, 2022

https://www.khl-group.com/files/media-packs/2021/files/DP-Mobile-Hydraulic-Specs-At-A-Glance.pdf
https://www.newpowerprogress.com/news/NPP-Electrification-Yearbook/6004162.article
https://dieselprogresssummit.com/
https://www.khl-group.com/files/media-packs/2021/files/Staff-Report-DP-August-2019.pdf
https://www.khl-group.com/files/media-packs/2021/files/Staff-Report-DP-August-2019.pdf
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YANMAR’S 
YEAR OF 
CHANGE

INTERVIEW:  
CAT’S  

JIM 
UMPLEBY 

HONDA’S  
NEW ENGINES 

PLUS: B&S AMPLIFY | AG DRIVETRAIN | DP SUMMIT REVIEW

THE LEADING MAGAZINE FOR ENGINE, COMPONENT AND EQUIPMENT INFORMATION

A KHL Group Publication NOVEMBER 2020
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MARINE ENGINES: 
SCANIA’S NEW 

RATINGS 

MOBILE HYDRAULICS & POWER GENERATION

IF YOU ARE IN THE MOBILE HYDRAULICS OR POWER GENERATION 
BUSINESS, DIESEL PROGRESS SHOULD BE IN YOUR ADVERTISING PLAN

  JANUARY: 
Mobile Hydraulics for Compact Equipment and 
the Rental Markets. 
Bonus distribution: World of Concrete

  MAY: 
Mobile Hydraulics for Agricultural and Forestry 
Equipment.

  SEPTEMBER: 
32nd Annual Mobile Hydraulics Supplement 
issue + Mobile Hydraulics for Mining and 
Construction Equipment.  
Bonus distribution: bauma and Diesel 
Progress Summit

  OCTOBER: 
Mobile Hydraulics for the Turf Equipment 
Markets
Bonus distribution: GIE+Expo and Diesel 
Progress Summit

  JANUARY: 
Power for the Construction Equipment and  
Rental Markets. 
Bonus distribution: World of Concrete

  APRIL: 
Power Generation Sets & Systems. 

  AUGUST: 
The Stationary Power Markets. 

  NOVEMBER: 
Power Generation Sets & Systems.
Bonus distribution: The POWERGEN 
International and International WorkBoat 
Show.

  EGSA BUYERS GUIDE:
The annual Electrical Generating Systems 
Association Buyers Guide puts your products  
and services in front of all the gen-set packagers, 
assemblers, distributors and consulting 
engineers. Distributed to the Power Gen 
readership of Diesel Progress and all the new and 
existing EGSA Members throughout the year. 
Bonus distribution: The EGSA Buying Guide 
is distributed at the Spring and Fall EGSA 
Conferences, and from the EGSA Booth at 
POWERGEN International. 

Diesel Progress covers ALL the 
markets for mobile hydraulics: 
on- and off-highway, 
marine, and at ALL levels; 
OEM’s, systems integrators, 
distribution and end users. 

Showcase your line of 
hydraulic equipment in these 
four targeted issues.

Advertise your products & 
services in these five power 
generation issues. 

Diesel Progress covers the 
markets for electrical power 
generation which includes new 
installations, portable prime, 
stand-by, distributed power 
and remote gen-sets. 

MOBILE HYDRAULICS POWER GENERATION

For more information, or to advertise, please contact Alister Williams: alister.williams@khl.com | +1 843 637 4127 
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24% 
of Diesel Progress’  

readers are involved in  
the purchase of  

Hydraulics  
components*

60% 
of Diesel Progress’  

readers are involved  
in the purchase of 

engines*

*SOURCE: Signet Adstudy August 2020
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©2021 Eaton. All rights reserved.

Commercial vehicles have demanding reliability, 
safety, and performance requirements. Electrification 
now adds battery range and charging speed to 
the list. Vehicle manufacturers are taking on these 
challenges, and integration with the right partners is 
key to that journey.

With broad electrical resources and a long legacy of 
vehicle expertise, Eaton is helping to facilitate vehicle 
electrification today, and collaborate with companies 
to improve the way the world moves in the future. 
Because that’s what matters.

We make what matters work.

*

Learn more at: Eaton.com/eMobility

We make the electric revolution work.*
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ENGINE SPECS-AT-A-GLANCE EMISSIONS REGULATIONS-AT-A-GLANCE

MOBILE HYDRAULIC SPECS-AT-A-GLANCE NEW POWER PROGRESS YEARBOOK

Part of the June Engine Yearbook, this informative insert provides a quick 
overview of the latest emissions standards in effect across various regions of 
the world. It’s a key resource that’s been extremely popular, especially with 
manufacturers that sell their machines globally.

A staple of the June Engine Yearbook issue, this 4 page pull out insert provides 
a quick, at-a-glance reference of what engine manufacturers are actively selling 
engines in the North American markets, along with the horsepower range and 
fuels used. 

The Mobile Hydraulic Pumps & Motors Specs-At-A-Glance enables readers of the 
September issue of Diesel Progress to see who’s selling pumps and motors into 
the mobile machinery markets in North America, along with the types of pumps 
and motors and their displacements.

The third New Power Progress Yearbook provides an informative “who’s who?” 
look at the growing list of suppliers of “new power” technologies, including 
hybrid systems, batteries, fuel cells, hydrogen technologies and controls, that 
are reshaping the vehicle, equipment, marine and stationary markets.

SPONSORED BY

HYDRAULIC

MOTORS
PUMPS &

MOBILE

SPECS-AT-A-GLANCE

hydraforce.com

P R O U D LY  S P O N S O R E D  B Y

Hydraforce_Insert.indd   1Hydraforce_Insert.indd   1 31/08/2018   09:40:5631/08/2018   09:40:56

DISTRIBUTED WITH THE JUNE ISSUE DISTRIBUTED WITH THE JUNE ISSUE

DISTRIBUTED WITH  
THE JULY ISSUE
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INSERT

A GREAT WAY TO ESTABLISH YOUR COMPANY AS A PREMIER SUPPLIER 
TO MANUFACTURERS USING ENGINES AND HYDRAULIC COMPONENTS

   Logo on the front cover and 
inside of insert

   PLUS: Full-page advertisement 
on the back page

    NEW: Promoted on the 
Diesel News Network (23,162 
distribution)

   NEW: Social media promotion 

   500 bonus copies for personal 
distribution

   Full circulation of Diesel 
Progress

   Bonus distribution at all Diesel 
Progress attended trade shows 
for 12 months

   NEW: Insert promoted on 
dieselprogress.com

   Yearlong visibility

SPONSORSHIP

 10,500   

 9,200

THE BENEFITS

10

60% 
of Diesel Progress’  

readers are involved  
in the purchase of 

engines*

33% 
of Diesel Progress’  

readers are involved  
in the purchase of 

emissions  
components*

24% 
of Diesel Progress’  

readers are involved  
in the purchase of  

Hydraulics  
components*

*SOURCE: Signet Adstudy August 2020

https://www.newpowerprogress.com/news/NPP-Electrification-Yearbook/6004162.article
https://www.dieselprogress.com/premium-content/diesel-progress-20212022-engine-specsataglance/8012878.article
https://www.dieselprogress.com/premium-content/dp-20202021-global-diesel-emissions/8012772.article
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CREATIVE PRINT ADVERTISING 

UNIQUE ADVERTISING POSITIONS FOR SHOW GUIDE ISSUES OR 
SUPPORTING PRODUCT LAUNCHES OFFER A GREAT OPPORTUNITY 
FOR SOME HIGH IMPACT, HIGH VISIBILITY MARKETING.

For more information, or to advertise, please contact Alister Williams: | alister.williams@khl.com | +1 843 637 4127 
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ENGINE HORSEPOWER

Sampling of manufacturers’ output 

demonstrates how important engines 

still are. By Mike Brezonick

Mhese are interesting times for 
engines. With much of today’s news focusing 

on electrification, batteries, fuel cells and 

all of the other “new” power options, 

internal combustion engines, easily one 

of the world’s workhorse technologies 

almost since the days of Nikolas Otto 

and Rudolf Diesel, are being somewhat 

overlooked. 
That’s probably not surprising in one 

sense, as it’s natural to be attracted to 

the newest and latest thing. And it might 

also be because engines are so ubiquitous, 

they’re almost easy to forget. Does 

anybody ever think about the engine in 

their car or recognize that engines are a 

critical part of growing and harvesting 

their food and bringing it to market? 

Probably only when something goes 
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QUARRYING

44

Effi ciency focus

70 ft (21.3 m) deep using 68 mm-
diameter rods. Th e drill bit life was said 
to be 1,100 to 1,200 ft (335 to 366 m) 
– about the same as the DTH rigs, while 
fuel consumption was lower.

Cat Drills commercial manager Matt 
Jacobs said, “We saw similar results in an earlier trial at a Tower 
Rock limestone quarry near St. Genevieve, Missouri.  Th at site 
has softer rock conditions and the MD5150C dramatically 
outpaced a competitor’s DTH drill.” He added that hole 
deviation was also not an issue.

Atlas Copco meanwhile has launched the FlexiRoc T25R top 
hammer rig, which is designed for 45 – 57 mm hole diameters, 
but which can cover a fuller range of 38 – 64 mm. It is fi tted 
with a 14 kW COP 1435 rock drill.

Product Manager Marcus Leu, said, “A number of large 
infrastructure projects are either underway or being planned 
right now, not least in the Nordic countries, and this, together 
with the growth and expansion of the big cities, is generating an 
increasing amount of drilling and blasting work.”

Like the larger FlexiRoc T30 R, FlexiRoc T25 R is based on a 
well proven design platform developed in the 1990s and which 
has since been successively updated and refi ned. Even though 
it has been produced initially for the Scandinavian market, the 
FlexiROC T25 R will be available worldwide. 

Innovations like this rig and others go to show that improving 
effi  ciency in quarries is not just about the latest equipment with 
the most effi  cient engines. Buying fl exible machines which 
can cover a number of roles can have its place, and it is clearly 
critical to make sure all equipment is well-matched and working 
well together. iC

Dragline acquisition
New workhorse for German gravel pit

T he Hans Wolf group of companies in Straubing, Germany has bought a 40 tonne 
capacity Sennebogen 640 HD duty cycle crawler crane to use as a dragline for gravel 
extraction.

The group has several sand and gravel pits in Lower Bavaria and the Upper Palatinate along 
the River Danube, and has used draglines for decades. Its latest acquisition excavates some 
1,500 m3 per day to depths of about 6 m using a 2.5 yd3 (1.9 m3) drag bucket.

The onboard components on the 640 HD include a 186 kW Cat engine and 12 tonne 
capacity freefall winch, which provide the pulling force for the bucket. According to operator 
Karl Schwaiger, the crane can comfortably move 150 m3 per hour.

Atlas Copco’s FlexiRoc T25R 
top hammer rig can drill hole 

diameters up to 64 mm.

Great Lakes Aggregates moved to a combination of Flex-Mat 
3 and Hyper Slot screening media for its 1 million tonne 
per year Sylvania Minerals Quarry limestone facility in 
South Rockwood, US. The company said the Flex-Mat 3 had 
eliminated pervious problems it had seen with binding of 
material in the screening media, while the Hyper Slot made a 
huge difference to fines removal.

William Thompson & Son of Dumbarton, 
UK bought the first Caterpillar 972M 
XE wheeled loader in the UK at the 
end of last year. Cat says the machine 
offers -25% less fuel consumption than 
competitive machines thanks to its 
advanced powertrain.
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MIXING TECHNOLOGY
In the mix

When it comes to major projects, a steady supply 

of high-quality asphalt or concrete can be a key 

ingredient to success. The latest generation of 

mixing plants can help achieve this while improving 

environmental performance.

W hen it comes to big projects on tight timescales, 
keeping material fl owing – be it concrete or asphalt 
– can be critical to the overall success. But these days 

it is not enough to keep producing material and meet quality 
standards. Th ere is a bigger emphasis than ever on using recycled 
materials, particularly in the road sector. 

Th is means that as well as being fuel-effi  cient and easy to 
transport, the latest generation of mixing plants also have to be 
able to incorporate high percentages of old asphalt, while still 
hitting those key quality standards and project deadlines.

Th e Fayat Group is one of the big names in the materials 
mixing sector, and at Intermat in Paris, France earlier this year 
there was lots on show from the French company at this ‘home’ 
exhibition.

Its subsidiary Marini introduced a new 6 tonne asphalt mixer, 
which is targeted towards applications where recycled asphalt 
pavement (RAP) is being incorporated.

Marini said that the traditional way of incorporating RAP into 
mixes was to add it cold and rely on energy from over-heated 
aggregates to bring it up to temperature. Th e downside to this is 
that with high percentages of RAP in the mix, the new bitumen 
degrades by being overheated and there can be excessive volatile 
organic compound (VOC) fumes, which are a pollutant and 
health hazard.

Th e company said its new 6 tonne capacity mixer allows RAP 
and fresh aggregates to be brought up to temperature and any 
water in the RAP burnt off  before new bitumen is added. Th is 
reduces emissions and improves the quality of the fi nal asphalt. >

In the mix

An Ammann SpeedyBatch 280 plant 
is meeting the formidable challenge 

of producing 870,000 tonnes 
of asphalt for the 67 km Milan 

Motorway scheme in Italy.

Marini-Ermont has added a 160 tonne 
per hour plant to its Neo range of 
modular asphalt mixers.
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Th is means that as well as being fuel-effi  cient and easy to 
transport, the latest generation of mixing plants also have to be 
able to incorporate high percentages of old asphalt, while still 
hitting those key quality standards and project deadlines.

Th e Fayat Group is one of the big names in the materials 
mixing sector, and at Intermat in Paris, France earlier this year 
there was lots on show from the French company at this ‘home’ 
exhibition.

Its subsidiary Marini introduced a new 6 tonne asphalt mixer, 
which is targeted towards applications where recycled asphalt 
pavement (RAP) is being incorporated.

Marini said that the traditional way of incorporating RAP into 
mixes was to add it cold and rely on energy from over-heated 
aggregates to bring it up to temperature. Th e downside to this is 
that with high percentages of RAP in the mix, the new bitumen 
degrades by being overheated and there can be excessive volatile 
organic compound (VOC) fumes, which are a pollutant and 
health hazard.

Th e company said its new 6 tonne capacity mixer allows RAP 
and fresh aggregates to be brought up to temperature and any 
water in the RAP burnt off  before new bitumen is added. Th is 
reduces emissions and improves the quality of the fi nal asphalt. >

In the mix

An Ammann SpeedyBatch 280 plant 
is meeting the formidable challenge 

of producing 870,000 tonnes 
of asphalt for the 67 km Milan 

Motorway scheme in Italy.

Marini-Ermont has added a 160 tonne 
per hour plant to its Neo range of 
modular asphalt mixers.
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As the industry continues to scramble toward zero-carbon alternatives – and what other word 

than scramble fits. considering the myriad options and potential implementation dates 

that have been thrown around? – it’s very clear that hydrogen is going to be a big part of everyone’s 

future. And perhaps it’s not just because hydrogen is what’s used by fuel cells but rather due to its 

promise as a potential zero-emissions fuel for internal combustion engines.

Hydrogen engines are not a new concept. Back in the Stone Age (aka the late 1990s), Ford was 

experimenting with engines operating on hydrogen. I had the opportunity to see it when it was an 

R&D project, installed in an airport-style shuttle vehicle. From a passenger’s point of view, it was 

difficult to see much difference in performance between it and a conventional vehicle. That was 

the era when manufacturers seemed more able to tinker with all sorts of technologies (gas turbines, 

Wankel engines, etc.) without raising the ire of the financial types. 

Now, with zero-carbon mandates coming at some point, a lot of things are being considered 

and re-considered, with more urgency. Thus, we are seeing a plethora of announcements (some 

reported elsewhere in this issue) from engine manufacturers and suppliers talking about new research 

concerning hydrogen IC engines. 

And they’re coming from some of the most significant players across the industry – Cummins, 

Rolls-Royce, JCB, FPT, Scania, INNIO Jenbacher, Mahle, Westport Fuel Systems, AVL List and 

Tupy, the South American foundry that probably produces as many heavy-duty engine blocks as 

anyone. No doubt others are also working on it in labs around the world. 

Some may see this as dinosaurs trying to hold onto a dying technology in the light of the incoming 

meteors of new power. Yet it makes more than just business sense to see if hydrogen IC engines are 

up to the twin challenges of hitting emissions targets while still being able to do real work in the real 

world.
Elsewhere in this issue you’ll see the inaugural Diesel Progress Horsepower Chart and though it’s 

nowhere near comprehensive, it does provide a sliver of a glimpse as to just how much horsepower 

is really used in the modern world. If and when engines finally leave the stage, they’ll leave behind 

some awfully big shoes for other technologies to fill. And it’s been stated by those in position to 

know best – see this space in the June issue – some of those technologies will be in development for 

some time to come. 

If hydrogen engines are viable, they could be a great interim step – something familiar, something 

everyone understands, yet still a real step forward. Here’s hoping.
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As the industry continues to scramble toward zero-carbon alternatives – and what other word 
than scramble fits. considering the myriad options and potential implementation dates 

that have been thrown around? – it’s very clear that hydrogen is going to be a big part of everyone’s 
future. And perhaps it’s not just because hydrogen is what’s used by fuel cells but rather due to its 
promise as a potential zero-emissions fuel for internal combustion engines.

Hydrogen engines are not a new concept. Back in the Stone Age (aka the late 1990s), Ford was 
experimenting with engines operating on hydrogen. I had the opportunity to see it when it was an 
R&D project, installed in an airport-style shuttle vehicle. From a passenger’s point of view, it was 
difficult to see much difference in performance between it and a conventional vehicle. That was 
the era when manufacturers seemed more able to tinker with all sorts of technologies (gas turbines, 
Wankel engines, etc.) without raising the ire of the financial types. 

Now, with zero-carbon mandates coming at some point, a lot of things are being considered 
and re-considered, with more urgency. Thus, we are seeing a plethora of announcements (some 
reported elsewhere in this issue) from engine manufacturers and suppliers talking about new research 
concerning hydrogen IC engines. 

And they’re coming from some of the most significant players across the industry – Cummins, 
Rolls-Royce, JCB, FPT, Scania, INNIO Jenbacher, Mahle, Westport Fuel Systems, AVL List and 
Tupy, the South American foundry that probably produces as many heavy-duty engine blocks as 
anyone. No doubt others are also working on it in labs around the world. 

Some may see this as dinosaurs trying to hold onto a dying technology in the light of the incoming 
meteors of new power. Yet it makes more than just business sense to see if hydrogen IC engines are 
up to the twin challenges of hitting emissions targets while still being able to do real work in the real 
world.

Elsewhere in this issue you’ll see the inaugural Diesel Progress Horsepower Chart and though it’s 
nowhere near comprehensive, it does provide a sliver of a glimpse as to just how much horsepower 
is really used in the modern world. If and when engines finally leave the stage, they’ll leave behind 
some awfully big shoes for other technologies to fill. And it’s been stated by those in position to 
know best – see this space in the June issue – some of those technologies will be in development for 
some time to come. 

If hydrogen engines are viable, they could be a great interim step – something familiar, something 
everyone understands, yet still a real step forward. Here’s hoping.
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As the industry continues to scramble toward zero-carbon alternatives – and what other word 
than scramble fits. considering the myriad options and potential implementation dates 

that have been thrown around? – it’s very clear that hydrogen is going to be a big part of everyone’s 
future. And perhaps it’s not just because hydrogen is what’s used by fuel cells but rather due to its 
promise as a potential zero-emissions fuel for internal combustion engines.

Hydrogen engines are not a new concept. Back in the Stone Age (aka the late 1990s), Ford was 
experimenting with engines operating on hydrogen. I had the opportunity to see it when it was an 
R&D project, installed in an airport-style shuttle vehicle. From a passenger’s point of view, it was 
difficult to see much difference in performance between it and a conventional vehicle. That was 
the era when manufacturers seemed more able to tinker with all sorts of technologies (gas turbines, 
Wankel engines, etc.) without raising the ire of the financial types. 

Now, with zero-carbon mandates coming at some point, a lot of things are being considered 
and re-considered, with more urgency. Thus, we are seeing a plethora of announcements (some 
reported elsewhere in this issue) from engine manufacturers and suppliers talking about new research 
concerning hydrogen IC engines. 

And they’re coming from some of the most significant players across the industry – Cummins, 
Rolls-Royce, JCB, FPT, Scania, INNIO Jenbacher, Mahle, Westport Fuel Systems, AVL List and 
Tupy, the South American foundry that probably produces as many heavy-duty engine blocks as 
anyone. No doubt others are also working on it in labs around the world. 

Some may see this as dinosaurs trying to hold onto a dying technology in the light of the incoming 
meteors of new power. Yet it makes more than just business sense to see if hydrogen IC engines are 
up to the twin challenges of hitting emissions targets while still being able to do real work in the real 
world.

Elsewhere in this issue you’ll see the inaugural Diesel Progress Horsepower Chart and though it’s 
nowhere near comprehensive, it does provide a sliver of a glimpse as to just how much horsepower 
is really used in the modern world. If and when engines finally leave the stage, they’ll leave behind 
some awfully big shoes for other technologies to fill. And it’s been stated by those in position to 
know best – see this space in the June issue – some of those technologies will be in development for 
some time to come. 

If hydrogen engines are viable, they could be a great interim step – something familiar, something 
everyone understands, yet still a real step forward. Here’s hoping.
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Effi ciency focus

70 ft (21.3 m) deep using 68 mm-
diameter rods. Th e drill bit life was said 
to be 1,100 to 1,200 ft (335 to 366 m) 
– about the same as the DTH rigs, while 
fuel consumption was lower.

Cat Drills commercial manager Matt 
Jacobs said, “We saw similar results in an earlier trial at a Tower 
Rock limestone quarry near St. Genevieve, Missouri.  Th at site 
has softer rock conditions and the MD5150C dramatically 
outpaced a competitor’s DTH drill.” He added that hole 
deviation was also not an issue.

Atlas Copco meanwhile has launched the FlexiRoc T25R top 
hammer rig, which is designed for 45 – 57 mm hole diameters, 
but which can cover a fuller range of 38 – 64 mm. It is fi tted 
with a 14 kW COP 1435 rock drill.

Product Manager Marcus Leu, said, “A number of large 
infrastructure projects are either underway or being planned 
right now, not least in the Nordic countries, and this, together 
with the growth and expansion of the big cities, is generating an 
increasing amount of drilling and blasting work.”

Like the larger FlexiRoc T30 R, FlexiRoc T25 R is based on a 
well proven design platform developed in the 1990s and which 
has since been successively updated and refi ned. Even though 
it has been produced initially for the Scandinavian market, the 
FlexiROC T25 R will be available worldwide. 

Innovations like this rig and others go to show that improving 
effi  ciency in quarries is not just about the latest equipment with 
the most effi  cient engines. Buying fl exible machines which 
can cover a number of roles can have its place, and it is clearly 
critical to make sure all equipment is well-matched and working 
well together. iC

Dragline acquisition
New workhorse for German gravel pit

T he Hans Wolf group of companies in Straubing, Germany has bought a 40 tonne 
capacity Sennebogen 640 HD duty cycle crawler crane to use as a dragline for gravel 
extraction.

The group has several sand and gravel pits in Lower Bavaria and the Upper Palatinate along 
the River Danube, and has used draglines for decades. Its latest acquisition excavates some 
1,500 m3 per day to depths of about 6 m using a 2.5 yd3 (1.9 m3) drag bucket.

The onboard components on the 640 HD include a 186 kW Cat engine and 12 tonne 
capacity freefall winch, which provide the pulling force for the bucket. According to operator 
Karl Schwaiger, the crane can comfortably move 150 m3 per hour.

Atlas Copco’s FlexiRoc T25R 
top hammer rig can drill hole 

diameters up to 64 mm.

Great Lakes Aggregates moved to a combination of Flex-Mat 
3 and Hyper Slot screening media for its 1 million tonne 
per year Sylvania Minerals Quarry limestone facility in 
South Rockwood, US. The company said the Flex-Mat 3 had 
eliminated pervious problems it had seen with binding of 
material in the screening media, while the Hyper Slot made a 
huge difference to fines removal.

William Thompson & Son of Dumbarton, 
UK bought the first Caterpillar 972M 
XE wheeled loader in the UK at the 
end of last year. Cat says the machine 
offers -25% less fuel consumption than 
competitive machines thanks to its 
advanced powertrain.
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MIXING TECHNOLOGY
In the mix

When it comes to major projects, a steady supply 

of high-quality asphalt or concrete can be a key 

ingredient to success. The latest generation of 

mixing plants can help achieve this while improving 

environmental performance.

W hen it comes to big projects on tight timescales, 
keeping material fl owing – be it concrete or asphalt 
– can be critical to the overall success. But these days 

it is not enough to keep producing material and meet quality 
standards. Th ere is a bigger emphasis than ever on using recycled 
materials, particularly in the road sector. 

Th is means that as well as being fuel-effi  cient and easy to 
transport, the latest generation of mixing plants also have to be 
able to incorporate high percentages of old asphalt, while still 
hitting those key quality standards and project deadlines.

Th e Fayat Group is one of the big names in the materials 
mixing sector, and at Intermat in Paris, France earlier this year 
there was lots on show from the French company at this ‘home’ 
exhibition.

Its subsidiary Marini introduced a new 6 tonne asphalt mixer, 
which is targeted towards applications where recycled asphalt 
pavement (RAP) is being incorporated.

Marini said that the traditional way of incorporating RAP into 
mixes was to add it cold and rely on energy from over-heated 
aggregates to bring it up to temperature. Th e downside to this is 
that with high percentages of RAP in the mix, the new bitumen 
degrades by being overheated and there can be excessive volatile 
organic compound (VOC) fumes, which are a pollutant and 
health hazard.

Th e company said its new 6 tonne capacity mixer allows RAP 
and fresh aggregates to be brought up to temperature and any 
water in the RAP burnt off  before new bitumen is added. Th is 
reduces emissions and improves the quality of the fi nal asphalt. >

In the mix

An Ammann SpeedyBatch 280 plant 
is meeting the formidable challenge 

of producing 870,000 tonnes 
of asphalt for the 67 km Milan 

Motorway scheme in Italy.

Marini-Ermont has added a 160 tonne 
per hour plant to its Neo range of 
modular asphalt mixers.
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70 ft (21.3 m) deep using 68 mm-
diameter rods. Th e drill bit life was said 
to be 1,100 to 1,200 ft (335 to 366 m) 
– about the same as the DTH rigs, while 
fuel consumption was lower.

Cat Drills commercial manager Matt 
Jacobs said, “We saw similar results in an earlier trial at a Tower 
Rock limestone quarry near St. Genevieve, Missouri.  Th at site 
has softer rock conditions and the MD5150C dramatically 
outpaced a competitor’s DTH drill.” He added that hole 
deviation was also not an issue.

Atlas Copco meanwhile has launched the FlexiRoc T25R top 
hammer rig, which is designed for 45 – 57 mm hole diameters, 
but which can cover a fuller range of 38 – 64 mm. It is fi tted 
with a 14 kW COP 1435 rock drill.

Product Manager Marcus Leu, said, “A number of large 
infrastructure projects are either underway or being planned 
right now, not least in the Nordic countries, and this, together 
with the growth and expansion of the big cities, is generating an 
increasing amount of drilling and blasting work.”

Like the larger FlexiRoc T30 R, FlexiRoc T25 R is based on a 
well proven design platform developed in the 1990s and which 
has since been successively updated and refi ned. Even though 
it has been produced initially for the Scandinavian market, the 
FlexiROC T25 R will be available worldwide. 

Innovations like this rig and others go to show that improving 
effi  ciency in quarries is not just about the latest equipment with 
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can cover a number of roles can have its place, and it is clearly 
critical to make sure all equipment is well-matched and working 
well together. iC
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capacity Sennebogen 640 HD duty cycle crawler crane to use as a dragline for gravel 
extraction.

The group has several sand and gravel pits in Lower Bavaria and the Upper Palatinate along 
the River Danube, and has used draglines for decades. Its latest acquisition excavates some 
1,500 m3 per day to depths of about 6 m using a 2.5 yd3 (1.9 m3) drag bucket.

The onboard components on the 640 HD include a 186 kW Cat engine and 12 tonne 
capacity freefall winch, which provide the pulling force for the bucket. According to operator 
Karl Schwaiger, the crane can comfortably move 150 m3 per hour.
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XE wheeled loader in the UK at the 
end of last year. Cat says the machine 
offers -25% less fuel consumption than 
competitive machines thanks to its 
advanced powertrain.

ICON 07-08 2015 Quarrying.indd   44ICON 07-08 2015 Quarrying.indd   44 14/07/2015   10:43:1714/07/2015   10:43:17

47july-august 2015  internationalconstruction

MIXING TECHNOLOGY
In the mix

When it comes to major projects, a steady supply 

of high-quality asphalt or concrete can be a key 

ingredient to success. The latest generation of 

mixing plants can help achieve this while improving 

environmental performance.

W hen it comes to big projects on tight timescales, 
keeping material fl owing – be it concrete or asphalt 
– can be critical to the overall success. But these days 

it is not enough to keep producing material and meet quality 
standards. Th ere is a bigger emphasis than ever on using recycled 
materials, particularly in the road sector. 

Th is means that as well as being fuel-effi  cient and easy to 
transport, the latest generation of mixing plants also have to be 
able to incorporate high percentages of old asphalt, while still 
hitting those key quality standards and project deadlines.

Th e Fayat Group is one of the big names in the materials 
mixing sector, and at Intermat in Paris, France earlier this year 
there was lots on show from the French company at this ‘home’ 
exhibition.

Its subsidiary Marini introduced a new 6 tonne asphalt mixer, 
which is targeted towards applications where recycled asphalt 
pavement (RAP) is being incorporated.

Marini said that the traditional way of incorporating RAP into 
mixes was to add it cold and rely on energy from over-heated 
aggregates to bring it up to temperature. Th e downside to this is 
that with high percentages of RAP in the mix, the new bitumen 
degrades by being overheated and there can be excessive volatile 
organic compound (VOC) fumes, which are a pollutant and 
health hazard.

Th e company said its new 6 tonne capacity mixer allows RAP 
and fresh aggregates to be brought up to temperature and any 
water in the RAP burnt off  before new bitumen is added. Th is 
reduces emissions and improves the quality of the fi nal asphalt. >

In the mix

An Ammann SpeedyBatch 280 plant 
is meeting the formidable challenge 

of producing 870,000 tonnes 
of asphalt for the 67 km Milan 

Motorway scheme in Italy.

Marini-Ermont has added a 160 tonne 
per hour plant to its Neo range of 
modular asphalt mixers.

ICON 07-08 2015 Mixing Tech CS.indd   47ICON 07-08 2015 Mixing Tech CS.indd   47 14/07/2015   10:48:0514/07/2015   10:48:05

Untitled-2   3
Untitled-2   3

27/08/2015   15:58:52

27/08/2015   15:58:52

 

 

Untitled-2   2

Untitled-2   2

27/08/2015   15:58:36

27/08/2015   15:58:36

 

 

Untitled-2   2
Untitled-2   2

27/08/2015   15:58:36

27/08/2015   15:58:36

Untitled-2   3
Untitled-2   3

27/08/2015   15:58:52
27/08/2015   15:58:52

A KHL Group Publication AUGUST 2021

THE DIESEL PROGRESS 
HORSEPOWER CHART

KOHLER
NEW WALK-IN 
ENCLOSURES

DEUTZ
POWERHOUSE

ALLISON
FRAC TRAN

ENGINE HORSEPOWER

Sampling of manufacturers’ output 
demonstrates how important engines 
still are. By Mike Brezonick

Mhese are interesting times for 
engines. 

With much of today’s news focusing 
on electrification, batteries, fuel cells and 
all of the other “new” power options, 
internal combustion engines, easily one 
of the world’s workhorse technologies 
almost since the days of Nikolas Otto 
and Rudolf Diesel, are being somewhat 
overlooked. 

That’s probably not surprising in one 
sense, as it’s natural to be attracted to 
the newest and latest thing. And it might 
also be because engines are so ubiquitous, 
they’re almost easy to forget. Does 

anybody ever think about the engine in 
their car or recognize that engines are a 
critical part of growing and harvesting 
their food and bringing it to market? 
Probably only when something goes 
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diameter rods. Th e drill bit life was said 

to be 1,100 to 1,200 ft (335 to 366 m) 

– about the same as the DTH rigs, while 

fuel consumption was lower.
Cat Drills commercial manager Matt 

Jacobs said, “We saw similar results in an earlier trial at a Tower 

Rock limestone quarry near St. Genevieve, Missouri.  Th at site 

has softer rock conditions and the MD5150C dramatically 

outpaced a competitor’s DTH drill.” He added that hole 

deviation was also not an issue.
Atlas Copco meanwhile has launched the FlexiRoc T25R top 

hammer rig, which is designed for 45 – 57 mm hole diameters, 

but which can cover a fuller range of 38 – 64 mm. It is fi tted 

with a 14 kW COP 1435 rock drill.

Product Manager Marcus Leu, said, “A number of large 

infrastructure projects are either underway or being planned 

right now, not least in the Nordic countries, and this, together 

with the growth and expansion of the big cities, is generating an 

increasing amount of drilling and blasting work.”

Like the larger FlexiRoc T30 R, FlexiRoc T25 R is based on a 

well proven design platform developed in the 1990s and which 

has since been successively updated and refi ned. Even though 

it has been produced initially for the Scandinavian market, the 

FlexiROC T25 R will be available worldwide. 

Innovations like this rig and others go to show that improving 

effi  ciency in quarries is not just about the latest equipment with 

the most effi  cient engines. Buying fl exible machines which 

can cover a number of roles can have its place, and it is clearly 

critical to make sure all equipment is well-matched and working 

well together. 
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Dragline acquisition
New workhorse for German gravel pitT he Hans Wolf group of companies in Straubing, Germany has bought a 40 tonne 

capacity Sennebogen 640 HD duty cycle crawler crane to use as a dragline for gravel 

extraction.The group has several sand and gravel pits in Lower Bavaria and the Upper Palatinate along 

the River Danube, and has used draglines for decades. Its latest acquisition excavates some 

1,500 m3 per day to depths of about 6 m using a 2.5 yd3 (1.9 m3) drag bucket.

The onboard components on the 640 HD include a 186 kW Cat engine and 12 tonne 

capacity freefall winch, which provide the pulling force for the bucket. According to operator 

Karl Schwaiger, the crane can comfortably move 150 m3 per hour.

Atlas Copco’s FlexiRoc T25R 
top hammer rig can drill hole 

diameters up to 64 mm.

Great Lakes Aggregates moved to a combination of Flex-Mat 

3 and Hyper Slot screening media for its 1 million tonne 

per year Sylvania Minerals Quarry limestone facility in 

South Rockwood, US. The company said the Flex-Mat 3 had 

eliminated pervious problems it had seen with binding of 

material in the screening media, while the Hyper Slot made a 

huge difference to fines removal.

William Thompson & Son of Dumbarton, 

UK bought the first Caterpillar 972M 

XE wheeled loader in the UK at the 

end of last year. Cat says the machine 

offers -25% less fuel consumption than 

competitive machines thanks to its 

advanced powertrain.
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Tablet and Mobile: 300 x 250 pixels 

 4,070    3,630

Image size: high Res, 3:2 ratio JPEG

 5,250    4,670

SPONSORED 
CONTENT 2
Whether you want to build brand 
awareness or drive leads for your 
business, this format can do it all.

Image size: high Res, 3:2 ratio JPEG

 3,675    3,255

Desktop, Tablet & Mobile: 300 x 250 pixels

 3,675    3,255

300 x 100
Engage with our readers when 
they visit the Diesel Progress 
website. Run of site

Desktop, Tablet & Mobile: 300 x 100 pixels

 1,320    1,160

www.dieselprogress.com15

MPU 2, MPU 3, MPU 4
Run of site branding to promote 
your brand, exhibition or  
product lines.

Desktop, Tablet & Mobile: 300 x 250 pixels

 2,100    1,890

PAGE VIEWS/MONTH 

UNIQUE VISTORS/
MONTH  

51,679

23,641

AVERAGE (MAY-JULY 2021)

www.dieselprogress.com
www.dieselprogress.com
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WEEKLY 
DISTRIBUTION

GLOBAL OPT-IN READERS

DIESEL PROGRESS e-NEWSLETTER

Distributed four times a month Diesel News Network 
delivers the latest in global industry news direct to your 
customers’ inboxes. Immediate ad results are provided 
through this high-visibility advertising opportunity.

25,744

Materials are due one week prior 
to mail date. Send all materials and 

links to: production@khl.com

Digital stats available:   
Opens | Open Rate | Ad Click

41% 
OPEN RATE 

6 MONTH AVERAGE

27.4% 
CLICK RATE 

6 MONTH AVERAGE 
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TOP BANNER 
High visibility branding in industry 
leading newsletter.

MIDDLE BANNER 
Excellent brand building position 
within high quality editorial 
content.

BUTTON 
Cost effective digital branding.

BOTTOM BANNER 
Branding opportunity within 
industry leading newsletter.

SPONSORED 
CONTENT 
Whether you want to build brand 
awareness or drive leads for your 
business, this format can do it all.

Maximum two sponsored content  
slots per newsletter 
Headline (maximim 60 characters) 
Body copy (400 characters)  
Button Text (20 characters) 
Click-through URL

Desktop, Tablet, Mobile: 570 x 100 pixels

 2,100    1,840  

Desktop, Tablet, Mobile: 570 x 100 pixels

 1,575    1,470  

Desktop, Tablet, Mobile: 150 x 150 pixels

 1,260    1,155  

Desktop, Tablet, Mobile: 570 x 100 pixels

 1,470    1,365  

Image size: high Res, 3:2 ratio JPEG

 2,625    2,310  

https://www.khl.com/10567.newsletter
https://www.khl.com/10567.newsletter
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e-NEWSLETTER PROMOTION

THE BREAKING NEWS BEFORE, 
DURING AND AFTER THE SHOWS

NEWSLETTERS

SPONSOR

SPONSORED 
CONTENT

BUTTON BUTTON BUTTON

235,330*

5

POTENTIAL VIEWS
*BASED ON COMBINED OPT-IN 

SUBSCRIBERS TO DIESEL PROGRESS 
AND NEW POWER PROGRESS 

e-NEWSLETTERS

ISSUES PER SHOW

LIVE@BAUMA | LIVE@AGRITECHNICA 
Diesel Progress’ newsletters for bauma 2022 and Agritechnica 2022 bring 
the latest news and videos on new product launches and other key news 
before, during and after the shows.

LIVE REPORTING
During the event, editors will report live news from the shows to be sent out in two daily newsletters. Visitors 
regularly monitor these on their mobile devices during the event to get the latest information and news. The 
newsletters also provide a rich source of information for those not attending the shows.

GLOBAL COVERAGE
Written by Diesel Progress and Diesel Progress 
International’s team of renowned editors, the five 
newsletters will be distributed prior, during and post 
each show.
l    2 show previews
l    2 daily newsletters distributed from the show itself
l    1 extended post show review

GLOBAL AUDIENCE
The newsletters will be circulated to the opt-in readers 
of Diesel Progress’ Diesel News Network (DNN) the 
unrivalled global newsletter of active on-highway,  
off-highway, power generation and stationary engine-
powered industry professionals and New Power 
Progress (NPP), the source for the latest news in 
electrification, hybrids, batteries and new powertrain 
technologies.

SPONSOR  (Limited to 5 companies) 570 x 100 pixels $8,000 €6,900 
BUTTON  150 x 150 pixels $3,800 €3,275 
 SPONSORED CONTENT  (Maximum 2 companies)   
Story title character limit: 56  |  Teaser text character limit: 130

Image size: High Res,  
3:2 ratio JPEG*

$10,000 €9,000 

BANNER SIZES AND RATES PRICE IS 
FOR ONE SHOW  

AND 5  
NEWSLETTERS

*Images are processed to the best optimized size dependant on viewing device size and to ensure that the image is loaded instantly without delay
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What is remarketing?
Remarketing is the process of (anonymously) following or tracking 
website visitors online after they have left a website site where they 
are served advertisements via a cookie. A cookie is a piece of data 
that embeds itself in the browser of the user, enabling tracking of the 
websites they visit.

Who is remarketing good for?
Remarketing is an effective and helpful digital marketing strategy for 
every type of business, selling any kind of product or service. Small 
to medium sized businesses, and large corporations alike can benefit 
from remarketing.

What does this mean for visitors?
Remarketing is designed to make the advertising experience 
as friendly to the consumer as possible. People are constantly 
bombarded by advertisements for things they are not interested in. 
Remarketing tries to combat this, connecting customers to business 
as easily and painlessly as possible. 

How KHL’s remarketing advertising works

REGULAR VISITORS
DIRECTORIES/GUIDES
SEARCH ENGINE RESULT
CONFERENCES & AWARDS
EXHIBITIONS
PODCASTS & VIDEOS
GOOGLE AD-WORDS

16 MAGAZINES

4 
NEWS 
APPS

15 NEWSLETTERS

54 SOCIAL MEDIA ACCOUNTS

    

WEBSITES INCLUDE
KHL Construction 
KHL Power
KHL Lectura Specs
Off-Highway Research

Unique targeted advertising to construction and power professionals. 

KHL uses this unique captured data to amplify your message to a targeted  
audience of users and buyers, displaying your message on other sites they visit.

Visitors to KHL sites pick up 
tracking cookies in their browsers

TWITTER FACEBOOK LINKEDIN GOOGLE AD NETWORK YOUTUBE INSTAGRAM

EXAMPLES OF HOW THE BANNERS COULD BE DISPLAY 

KHL draws 300,000+ unique visitors per month to its sites

SPONSORED NEWSLETTERREMARKETING
What is remarketing?

Remarketing is the process of (anonymously) following or tracking 
website visitors online after they have left a website site where they 
are served advertisements via a cookie. A cookie is a piece of data 
that embeds itself in the browser of the user, enabling tracking of the 
websites they visit.
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Remarketing is an effective and helpful digital marketing strategy for 
every type of business, selling any kind of product or service. Small 
to medium sized businesses, and large corporations alike can benefit 
from remarketing.

What does this mean for visitors?
Remarketing is designed to make the advertising experience 
as friendly to the consumer as possible. People are constantly 
bombarded by advertisements for things they are not interested in. 
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54 SOCIAL MEDIA ACCOUNTS

    

WEBSITES INCLUDE
KHL Construction 
KHL Power
KHL Lectura Specs
Off-Highway Research

Unique targeted advertising to construction and power professionals. 

KHL uses this unique captured data to amplify your message to a targeted  
audience of users and buyers, displaying your message on other sites they visit.

Visitors to KHL sites pick up 
tracking cookies in their browsers

TWITTER FACEBOOK LINKEDIN GOOGLE AD NETWORK YOUTUBE INSTAGRAM

EXAMPLES OF HOW THE BANNERS COULD BE DISPLAY 

KHL draws 300,000+ unique visitors per month to its sites

e-CASTS

DIESEL PROGRESS DIGITAL SOLUTIONS

CROSS-CHANNEL ADVERTISING GIVES YOU THE OPPORTUNITY 
TO REACH OUR SUBSCRIBERS ON MULTIPLE PLATFORMS 
COVERING ALL OF YOUR MARKETING NEEDS

Promote your company’s products, services or 
announcements through e-mail sent directly to 
Diesel Progress and Diesel Progress International 
readers. 

Target by business type and/or specific regions/
countries.
$0.65  €0.60/NAME

 3,000 minimum
 2,600 minimum

Branding on a newsletter dedicated to your 
company sent to our readers. Supply content and 
artwork and our production team will design a 
newsletter to send out on your behalf. A great way 
to advertise your products and services in a format 
our readers are familiar with.
PRICE PER ISSUE FROM

 8,450     6,500

Amplify your message and engage with a targeted 
audience that is interested in your products and 
services.

Remarketing is the process of (anonymously) 
following or tracking website visitors online after 
they have left a website where they are served 
advertisements via a cookie. 

BASE COST
 7,500     6,500

Includes project setup, brand safety, 250,000 
impressions and optimization.

ADDITIONAL IMPRESSIONS
 3,000     2,600

Per 250,000 impressions.

For more information, or to advertise, 
please contact Alister Williams:  
| alister.williams@khl.com  
| +1 843 637 4127 
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DP AND NPP SUMMITS

DIESEL PROGRESS SUMMIT

www.dieselprogresssummit.com

The fourth annual Diesel Progress Summit is a one-day 
conference and awards dinner for the engine and powertrain 
technology industry. 

Dramatic changes in the engine and powertrain industry are being driven by emissions 
regulations and advances in hybrid and electrification technologies. There has never been  
a greater need for relevant and authoritative information and the Diesel Progress Summit 
delivers like no other event. 

For more sponsorship opportunities please contact: Alister Williams: alister.williams@khl.com | +1 843 637 4127 

www.newpowerprogresssummit.com

The New Power Progress Summit is a one-day event highlighting 
the products, technology and application of “alternative” 
technologies, including electrification, fuel cells, hydrogen and 
alternative fuels. The event is organized by the highly experienced 
team at Diesel Progress, which has been documenting the 
development of new power technologies for decades.

Significant new technologies are beginning to play in increasingly important role on 
on-highway, off-highway and marine markets worldwide. The New Power Progress Summit  
will provide an authoritative look at the technologies that are leading the march toward  
a carbon-free future. 

SPONSORSHIP OPPORTUNITIES
Sponsoring the Summit gives you the opportunity to promote your company, brand, 
products and services to the key decision makers in the powertrain technology industry. 
There are a range of sponsorship packages available to suit all budgets which all offer a 
table top exhibition stand.

As soon as you sign up as a sponsor your brand exposure will begin, with your logo seen 
on all pre-event marketing materials, including magazines, newsletters, websites, e-casts 
and promotion displays. Increase the return on your investment by booking early.

1

3

2

4

SUMMIT2021

SUMMIT2021 SUMMIT2021

19

www.dieselprogresssummit.com
www.nppsummit.com
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ANNUAL  
BUYING  
GUIDE TO  
ON-SITE POWER  
GENERATION SYSTEMS  
AND SERVICES

Produced by KHL Group in cooperation with the 
Electrical Generating Systems Association (EGSA) 
as a service to the On-Site Power Industry.

NOW AVAILABLE ONLINE:

ANNUAL  
BUYING  
GUIDE TO  
ON-SITE POWER  
GENERATION SYSTEMS  
AND SERVICES

Produced by KHL Group in cooperation with the 
Electrical Generating Systems Association (EGSA) 
as a service to the On-Site Power Industry.

NOW AVAILABLE ONLINE:

ELECTRICAL GENERATING SYSTEMS ASSOCIATION BUYING GUIDE

ELECTRICAL GENERATING SYSTEMS ASSOCIATION BUYING GUIDE IS 
THE ULTIMATE RESOURCE FOR THE POWER GENERATION INDUSTRY

ADVERTISER BONUS: 
l    Each advertiser will be listed in the ‘Index of Advertisers By  

Products & Services’ 

l    For each advertiser who is a member of EGSA, their directory  
listing will include their company logo and text shading

l    All advertisements includes complimentary  
Member Services Banner on-line

Advertisers in the 2022 EGSA Buying Guide receive year-round distribution and prime visibility as 
an industry leader to the power generation community. You do not have to be an EGSA member to 
advertise. The EGSA Buying Guide is mailed with the Diesel Progress February issue, and distributed 
to the entire EGSA membership, plus additional related Diesel Progress readers.

BONUS DISTRIBUTION: 
   Diesel & Gas Turbine Worldwide readership

  2021 EGSA events/tradeshows

  Every newly joined EGSA member

  PowerGen International

ADDITIONAL ONLINE BENEFITS: 
  Fully searchable

  Increase traffic to your website

  Connect to customers faster

  Get discovered easily

  Brand awareness

Highlight your power generation products and services by advertising in this widely circulated guide

The EGSA Buying Guide is your path to the  
on-site power generation industry. 

ADVERTISING POSITIONS:

FULL PAGE + 300 X 250 BANNER $6,820 €5,820 
HALF PAGE + 300 X 100 BANNER $4,950 €4,220 
DPS STRIP AD + 300 X 250 BANNER $4,000 €3,500 
THIRD PAGE $3,300 €2,820 
QUARTER PAGE $2,900 €2,480 
MEMBER SERVICES BANNER $900 €800 

NOW 
AVAILABLE 

ONLINE

ADVERTISING 
DISCOUNTS  
FOR EGSA  
 MEMBERS

  12-X rate. 

   All EGSA member companies

DIESEL PROGRESS READERS IN:

   Power Generation

   Engines

   Controls & Instrumentation

   Electronics
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7,200
CIRCULATION

www.egsabuyingguide.com
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ENGINESEMISSIONS GAS TURBINES

CONTROLS & INSTRUMENTATIONFUEL INJECTIONPOWER TRANSMISSION

POWER GENERATION ENGINE SYSTEMS MOBILE HYDRAULICS 

ENGINESEMISSIONS GAS TURBINES

CONTROLS & INSTRUMENTATIONFUEL INJECTIONPOWER TRANSMISSION

POWER GENERATION ENGINE SYSTEMS MOBILE HYDRAULICS 

POWER SOURCING GUIDE

DIGITAL CIRCULATION

  Diesel Progress

  Diesel Progress International

   Diesel & Gas Turbine 
Worldwide

  COMPRESSORTECH2

4,000
PRINT CIRCULATION

REQUESTED COPIES

41,300

Engineers, designers and specifiers are always looking for information on 
new component options for their machines and power systems. And for 87 
years, they’ve turned to the Power Sourcing Guide as the place to find more 
information on a broader range of technologies than anywhere else. 

In both print and web versions, and chockful of critical information on emissions regulations, international fluid power 
standards and company information, the Power Sourcing Guide is an effective way to promote your products and 
technologies to the people that buy them.

www.powersourcingguide.com

l   EMISSIONS 

l   ENGINES

l   GAS TURBINES

For more information, or to advertise, please contact  
Gabriele Dinsel: gabriele.dinsel@khl.com | +49 (0)711 3416 7471 

ADDITIONAL ONLINE 
BENEFITS: 

  Fully searchable

  Increase traffic to your website

  Connect to customers faster

  Get discovered easily

  Brand awareness

ADVERTISING BENEFITS:    
   Annual Print and Digital Issue 

with worldwide circulation

   Annual Online Profile with news 
and media

   Secondary listings for divisional 
offices

   Distributor Directory 

   Product Directory 

   Targeted website adverting

   Searchable specifications for 
key product groups

   Custom tables for additional 
products

   Profile links from website 
articles

ORGANIZED INTO NINE EASY TO NAVIGATE SECTIONS
l   POWER GENERATION

l   ENGINE SYSTEMS

l   POWER TRANSMISSIONS

l   FUEL INJECTION

l   CONTROLS & INSTRUMENTATION

l   HYDRAULICS

One price for 12 months of print and digital promotion
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http://www.dieselandgasturbineguide.net/
www.powersourcingguide.com


KHL PORTFOLIO

www.khl.com/advertising

THE INTERNATIONAL GROUP, WITH OFFICES IN NORTH AND SOUTH AMERICA, CHINA,  
INDIA, UK, GERMANY AND ITALY WITH SUPPORTING OFFICES ACROSS THE GLOBE,  
OFFERS THE FOLLOWING PRODUCTS AND SERVICES:
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l      MAGAZINES 

l     NEWSLETTERS 

l       WEBSITES 

l     E-COMMERCE STORES 

l     DIGITAL MARKETING 

l     CONTRACT PUBLISHING 

l     MOBILE APPS 

l     EVENTS/EXHIBITIONS 

l     SOCIAL MEDIA 

l     DIGITAL MAGAZINES 

l     BENCHMARK STUDIES 

l     SPECIAL REPORTS 



www.khl.com

KHL PARTNER COMPANIES
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www.offhighway.co.uk

www.thrivecs.com

www.easybooktraining.com

www.lawsons.com

https://news.conexpoconagg.com/

Your digital marketing route to North 
American construction contractors and 

rental companies. 

Browse safety training courses offered 
by the best U.S. training providers,  

held in top venues throughout North 
America.

Management consultancy specialising 
in the research and analysis of 
international construction, and 
agricultural equipment markets.

Lawsons is an international recruitment 
agency specialising in the Construction 
and Power sectors throughout the UK 

and Worldwide.

High-impact creative services for the 
world’s hardest-working industries.

Your digital marketing route to UK 
construction contractors.

See an example of the newsletter here
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CONTACT US

www.khl.com

USA
Alister Williams
Tel: +1 843 637 4127 
e-mail: alister.williams@khl.com 

USA
Josh Kunz
Tel: +1 414 379 2672
e-mail: josh.kunz@khl.com

USA
Thomas Kavooras
Tel: +1 312 929 3478
e-mail: thomas.kavooras@khl.com

USA
Pete Balistrieri
Tel: +1 262 754 4131
e-mail: pete.balistrieri@khl.com

MAINLAND EUROPE
Gabriele Dinsel
Tel: +49 (0)711 3416 7471 
e-mail: gabriele.dinsel@khl.com

UK/MAINLAND EUROPE
Petra Kaiser
Tel: +49 (0)711 3416 7472
e-mail: petra.kaiser@khl.com

ITALY/BENELUX/SCANDINAVIA
Roberta Prandi 
Tel: +39 (0)0464 014 421
e-mail: roberta.prandi@khl.com 

ALISTER WILLIAMS
Global Vice President of Sales
Tel: +1 843 637 4127
e-mail: alister.williams@khl.com

MIKE BREZONICK 
VP Editorial Power Division
Tel: +1 262 754 4112
e-mail: mike.brezonick@khl.com 

CHAD ELMORE
Managing Editor
Tel: +1 262 754 4114
e-mail: chad.elmore@khl.com

JULIAN BUCKLEY
Editorial Contributor
Tel: +44 (0)7710 096 684
e-mail: julian.buckley@khl.com

USA WAUKESHA OFFICE 
20855 Watertown Road,  
Suite 220,  
Waukesha, WI 53186-1873, USA 
Tel: +1 262 754 4100 
www.dieselprogress.com 

USA HEAD OFFICE 
KHL Group Americas LLC
3726 East Ember Glow Way,  
Phoenix, AZ 85050, USA
Tel: +1 480 659 0578   

USA CHICAGO OFFICE 
KHL Group Americas LLC
205 W. Randolph Street, Suite 1320, 
Chicago, IL 60606, USA
Tel: +1 312 496 3314

UNITED KINGDOM (Head Office)
KHL Group LLP
Southfields, Southview Road,  
Wadhurst, East Sussex, TN5 6TP, UK
Tel: +44 (0)1892 784 088  

GERMANY OFFICE 
KHL Group, Niemöllerstr. 9
73760 Ostfildern (Stuttgart), Germany.
Tel: +49 (0)711 3416 7471

CHINA OFFICE 
KHL Group China 
Room 769, Poly Plaza, No.14, South Dong 
Zhi Men Street, Dong Cheng District, 
Beijing 100027, P.R. China 
Tel: +86 (0)10 6553 6676 

SOUTH AMERICA OFFICE 
KHL Group Américas LLC 
Av. Manquehue 151, of 1108, Las Condes, 
Santiago, Chile 
Tel: +56 2 2885 0321 

KHL OFFICES

DIESEL PROGRESS TEAM

GLOBAL SALES REPRESENTATIVES

JAPAN
Michihiro Kawahara
Tel: +81 (0)3 32123671
e-mail: kawahara@rayden.jp 

KOREA
Simon Kelly
Tel: +44 (0)1892 786223
e-mail: simon.kelly@khl.com 

CHINA
Cathy Yao
Tel: +86 (0)10 6553 6676
e-mail: cathy.yao@khl.com 


